


If you're a local producer in Utah —why not shout it from the
rooftops? Utah’s Own™ is a state-funded program within the

Utah Department of|Agriculture & Food designed to help Utah
consumers find and ‘purchase more local agriculture and food
- products. \
By helping consumejs buy more local products, we help
strengthen our staté economy and businesses like yours. It
’ isn't only about the money—we believe our local producers
¢ P »

have exceptional prbducts and stories you can’t get anywhere

else.
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' ‘ Déniand for local agriculture and food products is rapidly
= 4 ‘ growing and Utah’s Own™ creates targeted marketing
s A ' g ~ “% \ campaigns designed to help consumers find local products
y ' . % i and support local food and agriculture businesses. Our

\ targeted advertisements feature local companies, share their
-/ stories, and promote thélr unique products across multiple
platforms.

When you become a member of Utah's Ownfgou willreceive a
custom company profile page on our website visited by
thousands every week, social media promotion to our rapidly
growing base of over 38,000 followers, product photography
sessions with our in-house photographer, and access to a
‘network of hundreds of local companies to share ideas and
questions with.

Join the local movement and let us help you share your
brand, products, and story with the masses.
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FIRST COST OF MEMBERSHIP

YEAR " Every dollar from membership
fees is funneled back-into
\(supporting our members through

grant and marketing programs.
Cost to new Utah's Own members is
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SHARE YOUR STORY

Your customized company profile page will feature a section
focused on your unique story. Sharing your story will help you
make your company more relatable to consumers within our
community and put a face to your brand—something a logo or
label can't do.

- SHOW YOUR PRODUCTS
Member profile pages include an image gallery where you can
showcase your own pliotos of your products or those shot by
our m—house photographer! Consumers can click a thumbnail
Al 1m,?1 ein the gallery t(l expand it and scroll through to see more,
[l ” 0 Juéﬁg’i theg would on a e-commerce s1te
ety ,,
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LINK YOUR S'rom-: i
Below your compaﬂg descr1pt1on we can lmk your online store
or website to a “Shop Online” button to send consumers directly
from your profile page on our website to the point of purchase
on your website. ‘
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REACH OUR 38,000+ FOLLOWERS INSTANTLY

Our social media content is focused on prcrmoting our member i |

companies and their incredible products. Members are invited to
send us product to photograph and share/on our social media
platforms. Our posts feature company products and direct
consumers to member websites and social media accounts.
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©212 likes
utahsown Enter to win some Kodiak Cakes!

#utahsown #buylocal #kodiakcakes #localfood
#utah
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|
INSTANT RECOGNITION | /[

Utah’s Own members have full access to use our trademarked logo for
product labels, packaging, and marketir*g materials.

Only half of in-state consumers we recently surveyed believe local
products are easily identifiable. Using our logo on your packaging
instantly notifies consumers ttat your company is owned and operated
and offers products manufactured in the state of Utah

Our logo comes in multiple co}ors and formatting options to provide the
best contrast for your unique ?ackaging design.
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BUSINESS RESOURCES ||

SOCIAL MEDIA AND WEBSITE

Our social media and website specialist Jared Weight, has
managed brands|in the public and private sectors. He
understands how to build a brand across multiple
platforms—social media, print, graphic design, etc

IN-HOUSE PH

Lori Hicks, our in-house photographer, offers twice yearly

" one-on-one photo shoots for your products. Your photos will
'//appear on your

mber profile page and you'll have access
j}q use them on your own marketing channels.

/) / ’iﬁa‘ERNATIONAL RADE

ey

A \ . . .
/’d(/llli Nielsen, our International Trade specialist, can direct
you to WUSATA and other resources to help your business

learn about international trade opportunities. ' |

MEMBERS-EXCLUSIVE NETWORKING
‘I‘ .‘; RS54 “‘\‘- .
You'll also have access to our large network of member

companies via a member's only Facebook group to ask
business-related questions or seek advi/ceona variety of
A\
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WE KNOW YOUR CONSUMER

OF SHOPPERS I OF SHOPPERS AVERAGE
| BELIEVE LOCAL e INCREASED ‘ SHOPPER
OF SHOPPERS ‘ PRODUCTS ARE | EFFORTS TO WENT TO A
BELIEVE BUYING NOT EASILY PURCHASE GROCERY
LOCALFOODIS IDENTIFIABLE AS LOCAL STORE 5X PER
IMPORTANT. Lok i BEING PRODUCTS IN \ ! MONTH LAST

PRODUCED IN \ PREVIOUS i YEAR.
UTAH. ' YEAR [
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VISIT OUR WEBSITE - UTAHSOWN.ORG

Ready to sign up? It's easy! Visit our website and select
“Membership” under the Discover Utah’s Own tab. After you
submit the basic information on our quick application form, a
member of our team will reach out to you to confirm your
eligibility. Once you have have paid the membership fee our
team will get started|creating your company profile for our

website.

MEMBER TESTIMONIALS

“The Utah’s Own program
and people have been
extremely helpful to usin
getting exposure to our
products—helping our
business grow and
keep money into the Utah
economy.”

Gil Bowles
Gluten Free Heaven

“Utah’s Ownisa
tremendous asset to my
small business. They have
helped me gain new clients,
given me first hand
knowledgeable advice, and
have provided a place
where I feel welcomed and
appreciated.”

Heather Peeters
Solstice Spices
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https://www.utahsown.org/become-a-member

*

e g 2 e Ay
FET GRS Ragrav et




LINDA GILLMOR

DIRECTOR OF MARKETING AND
ECONOMIC DEVELOPMENT

lgillmor@utah.gov

JARED WEIGHT

SOCIAL MEDIA AND WEBSITE A
SPECIALIST

jli)veight@u;ah.gov
CAROLINE HARGRAVES
MARKETING SPECIALIST
carolinehargraves@utah.gov

UTAH'S OWN TEAM MEMBER Wl

' T ANNETT

UTAH'S QWN CONSULTANT
tamraahnett@utah.gov

| LORI HICKS
\

\ UTAH'S OWN PHOTOGRAPHER
\ lorihicks@utah.gov

\ LR
ALLI NIELSEN ||
TERNATIONALTRADE|||| |

SIEECIALIST, frslea \

cdllinielsen@utah.gov
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